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W. Brinkley Dickerson, Partner, Troutman Sanders LLP. Mr.
Dickerson revised Chapter 32, Online Securities Law, of this treatise.
Mr. Dickerson is a leading securities and transactional attorney. His se-
curities practice focuses on the routine periodic disclosure obligations
of public companies. He also advises a number of other publicly traded
companies on a more occasional basis and regularly advises
e-commerce and other start-ups with respect to venture capital and
other financing issues. Mr. Dickerson has advised clients in over 70
merger and acquisition transactions. He has been selected as a Super
Lawyer by Law & Politics and Atlanta Magazine for Corporate Finance
Law excellence (2004, 2005), recognized in The Best Lawyers in Amer-
ica in Corporate, Mergers and Acquisitions, and Securities Law in the
2005-2006 edition, and in Corporate Law in the 2006 edition. He may
be contacted at (212) 801-9286 or
brink.dickerson@troutmansanders.com.

Jonathan M. Eisenberg, Deputy Attorney General, Antitrust Law
Section, Public Rights Division, Office of the Attorney General,
California Department of Justice. Mr. Eisenberg revised parts of
Chapter 34, Antitrust Restrictions on the Conduct of Electronic Com-
merce, of this treatise. Mr. Eisenberg is a member of the team of at-
torneys at the California Department of Justice responsible for civil
and criminal enforcement of California’s antitrust laws and civil
enforcement of federal antitrust statutes, carried out through investiga-
tions of alleged violations, including reviews of mergers/acquisitions,
and litigation. A former law clerk to U.S. District Judge Linda H.
McLaughlin of the Central District of California, Mr. Eisenberg has
been a litigator for more than a decade, handling antitrust, intellectual
property, and other business disputes. He received a bachelor’s degree
from Stanford University in 1992 and a law degree from U.C. Berkeley
School of Law in 1996. Mr. Eisenberg can be reached at (213) 897-
6505 or jonathan.eisenberg@doj.ca.gov.

Lawrence D. Kaplan is of counsel in the corporate practice of Paul
Hastings Janofsky & Walker LLP and a member of the firm’s Global
Banking and Financial Services Group, resident in Washington, D.C.
Mr. Kaplan revised Chapter 31, Online Financial Transactions and
Payment Mechanisms, in this treatise. He advises clients on all aspects
of bank regulatory issues, with an emphasis on, corporate structuring,
control, enforcement and the electronic provision of financial services.
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Mr. Kaplan’s practice involves the representation of traditional and
nontraditional financial services holding companies and financial
institutions before federal and state bank regulatory agencies on a vari-
ety of matters, including structural, operational, enforcement and
authority issues. Mr. Kaplan has extensive experience with issues
pertaining to payment networks and electronic funds transfers and pay-
ment cash advance operations. Mr. Kaplan served as a senior attorney
in the Chief Counsel’s Office at the Office of Thrift Supervision/Federal
Home Loan Bank Board in both the Business Transactions and
Enforcement divisions. Mr. Kaplan earned a Juris Doctorate from The
National Law Center of the George Washington University in 1987.
He earned an A.B. degree, with distinction, in 1984, from The
University of Michigan. Mr. Kaplan can be reached at (202) 551-1829
or lawrencekaplan@paulhastings.com.

Alan N. Sutin, Shareholder, Greenberg Traurig LLP. Mr. Sutin
revised Chapter 35, Online Gambling, in this treatise. He also revised
the section on contests and promotions in Chapter 28. He is Chair of
Greenberg Traurig’s Global Intellectual Property & Technology
Practice Group. An experienced business lawyer focused on com-
mercial transactions with significant intellectual property and technol-
ogy issues, Mr. Sutin advises clients in connection with transactions
involving the development, acquisition, disposition and commercial
exploitation of intellectual property. He also represents a wide variety
of companies in connection with IT and business process outsourcing
arrangements, strategic alliance agreements, commercial joint ventures,
licensing transactions and advertising and marketing matters. He has
particular experience in Internet and electronic commerce issues and
has been involved in many of the major policy issues surrounding the
commercial development of the Internet. Mr. Sutin has advised foreign
governments and multinational cotporations in connections with these
issues, and is a frequent speaker at major industry conferences and
events around the world. Mr. Sutin is listed in Best Lawyers in Amer-
ica, 2006 - 2009 and selected by Super Lawyers magazine, 2006 - 2008.
He can be reached at (212) 801-9200 or sutina@gtlaw.com.
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Helen A. Christakos, Associate, Greenberg Traurig, LLP. Ms.
Christakos co-authored the best practice guidelines for the protection
of children on social networks in Chapter 51 and several forms. Ms.
Christakos is a member of the firm’s Intellectual Property and Technol-
ogy, Media and Telecommunications practice groups. She counsels
established and emerging companies in a wide range of industries,
including software development and distribution, hardware, multime-
dia, wireless, Internet service, entertainment, environment and medical
devices on intellectual property, technology licensing and related
transactions as well as e-commerce and on-line privacy issues. Ms.
Christakos graduated from Vassar College, Cambridge University and
from the University of California at Berkeley School of Law (Boalt
Hall) . She may be reached at (650) 289-7958 or
christakosh@gtlaw.com.

Alan Chapell, President, Chapell & Associates. Mr. Chapell co-
authored the affiliate marketing checklist in Chapter 28. Mr. Chapell
began his career at a boutique direct marketing agency in Connecticut.
In 1996, he joined Jupiter Research, spending nearly five years with the
Internet research firm. After his tenure at Jupiter, Mr. Chapell helped
develop DoubleClick’s research product suite. He later worked with
email marketing firms Yesmail and Cheetahmail, where he helped
clients with issues of privacy and deliverability. Mr. Chapell founded
Chapell & Associates in October of 2003 and works with some of the
largest advertisers and agencies in the world on legal and strategic
issues. Chapell also works with equity firms helping them vet potential
investments in the interactive space, and and has made several angel
investments on his own. He serves as co-chair of the NYC chapter of
the International Association of Privacy Professionals (IAPP), and
chairman of the Mobile Marketing Association’s ‘‘Privacy and Prefer-
ences’” Committee. Mr. Chapell graduated from the University of Con-
necticut and Fordham University School of Law, and is a member of
the New York bar as well as a Certified Information Privacy
Professional. He may be reached at (917) 318-8440 or
achapell@chapellassociates.com.

Charmaine D. Williams, Shareholder, Greenberg Traurig LLP.
Ms. Williams revised the section covering licensing music for use on-
line, in Chapter 17. She focuses her transactional practice on the licens-
ing of music, film and other entertainment-related content and the
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protection, maintenance, exploitation and enforcement of trademark,
copyright, and publicity rights. She has wide-ranging experience draft-
ing and negotiating digital content agreements (with record labels and
other content providers/licensors) on behalf of clients with digital
music/media services and offerings, managing domestic and interna-
tional trademark portfolios, drafting and negotiating trademark
purchase/sale and license agreements, and counseling and strategizing
with clients on trademark, copyright, publicity rights and
entertainment-related new media issues. Ms. Williams graduated from
Princeton University and Georgetown University Law Center. She may
be reached at (678) 553-2320 or williamsch@gtlaw.com.
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John P. Feldman, Partner, Reed Smith. Mr. Feldman prepared the
2004-2005 update to the contests and promotions section of the chapter
on Internet advertising. Mr. Feldman practices in the intellectual prop-
erty, advertising, marketing, promotion, and media law areas in the
firm’s Washington office. He also works in trademark, copyright, and
right of publicity counseling and litigation. He has worked with
advertising and promotion agencies and advertisers from a vast array
of industries, from pharmaceuticals to quick-serve restaurants to semi-
conductors to hardware products. Another area of Mr. Feldman’s
practice includes his extensive work with children’s advertising issues,
advising clients on promotional practices targeted to children, and he
has significant experience before the Children’s Advertising Review
Unit. He is recommended for his excellent reputation among clients,
especially for his regulatory work involving federal bodies in Washing-
ton, D.C. in The Legal 500 directory. Mr. Feldman graduated from
Princeton University and Cornell Law School. He may be reached at
(202) 414-9230 or jfeldman@reedsmith.com.

Angelee J. Harris, Partner, Manatt, Phelps & Phillips, LLP. Ms.
Harris prepared the 2004-2005 update to the chapter on securities
regulations. Ms. Harris represents public and closely held companies in
business and corporate and securities matters, including capital market
transactions, mergers and acquisitions, corporate governance and
regulatory issues. Ms. Harris counsels companies and investment banks
in underwriting, purchasing and placing equity, debt and convertible
securities. Ms. Harris assists venture capital firms and clients in the
financial services industry in raising, organizing and structuring equity
and debt venture funds and funds that invest in other venture funds.
She graduated from Brigham Young University and the University of
Utah College of Law. Ms. Harris may be reached at (714) 338-2720 or
aharris@manatt.com.
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